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PRIMERAS DECISIONES
ESTRATEGICAS:

PUBLICOS OBJETIVO
Los pUblicos a los que te diriges.

PRODUCTOS O SERVICIOS
El catdlogo de productos o servicios que ofreces.

PRECIOS
sDonde los situas? iBajos - Medios -Altos?

CANALES DE VENTA
sCudles son? sCudnta dependencia externa tienes?
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WORKBOOK

WORKBOOK

WORKBOOK '
WORKBOOK LET S GO!
WORKBOOK
WORKBOOK
WORKBOOK Mis publicos objetivo por orden de importancia son...

WORKBOOK
WORKBOOK PRODUCTOS O SERVICIOS

WORKBOOK Mis productos de menor a mayor precios son...

WORKBOOK
WORKBOOK PRECIOS
WORKBOOK Mis precios son (Bajos - Medios - Altos)

WORKBOOK
WORKRBOOK CANALES DE VENTA

WORKBOOK Mis canales de venta por orden de importancia son...

WORKBOOK
WORKBOOK
WORKBOOK

PUBLICOS OBJETIVO
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PRIMERAS DECISIONES
ESTRATEGICAS:

OBJETIVOS DE MARKETING
Cuantitativos y relacionados con las ventas.

OBJETIVOS DE COMUNICACION
Cualitativos y relacionados con la marca.

ESTRATEGIA DE POSICIONAMIENTO
¢Donde quieres posicionar tu marca?

HITOS
Momentos del ARo relevantes. Picos -Valles- Out
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WORKBOOK

WORKBOOK

WORKBOOK '

WORKBOOK LET S GO!
WORKBOOK

WORKBOOK OBJETIVOS DE MARKETING
WORKBOOK Indica 3 objetivos de marketing.

WORKBOOK

WORKBOOK OBJETIVOS DE COMUNICACION
WORKBOOK Indica 3 objetivos de comunicacion.

WORKBOOK
WORKBOOK ESTRATEGIA DE POSICIONAMIENTO

WORKBOOK E| VALOR fundamental de mi marca es...
WORKBOOK

WORKBOOK HITOS
WORKBOOK Meses PICO:
WORKBOOK Meses VALLE:
WORKBOOK Meses OUT:
WORKBOOK
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TRAMANDO TU
PLAN DE MARKETING:

PLAN DE

EL MARKETING MIX M ARD.

Delimitando el drea de trabagjo.
PLAN DE
MARKETING
NUCLEAR.

inquieta



WORKBOOK
WORKBOOK
WORKBOOK
WORKBOOK
WORKBOOK
WORKBOOK
WORKBOOK
WORKBOOK
WORKBOOK
WORKBOOK
WORKBOOK
WORKBOOK
WORKBOOK
WORKBOOK
WORKBOOK
WORKBOOK
WORKBOOK
WORKBOOK
WORKBOOK

LET'S GO!

MI MARKETING MIX SERA:

TIPO 1

TIPO 2

TIPO 3

TIPO 4
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TRAMANDO TU
PLAN DE MARKETING:

PLATAFORMAS Y FLUJO.
Seleccionando las herramientas.

ﬂ
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WORKBOOK
WORKBOOK
WORKBOOK
WORKBOOK
WORKBOOK
WORKBOOK
WORKBOOK
WORKBOOK
WORKBOOK
WORKBOOK
WORKBOOK
WORKBOOK
WORKBOOK
WORKBOOK
WORKBOOK
WORKBOOK
WORKBOOK
WORKBOOK
WORKBOOK

LET'S GO!

MIS PLATAFORMAS DE COMUNICACION:

Plataforma 1

Plataforma 2

Plaotaforma 3

Plataforma 4
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TRAMANDO TU
PLAN DE MARKETING:

TIMING
Escogiendo el momento.

[ ] [ ]
MMMMMMMMMMMM IanIetq



WORKBOOK
WORKBOOK
WORKBOOK
WORKBOOK
WORKBOOK
WORKBOOK
WORKBOOK
WORKBOOK
WORKBOOK
WORKBOOK
WORKBOOK
WORKBOOK
WORKBOOK
WORKBOOK
WORKBOOK
WORKBOOK
WORKBOOK
WORKBOOK
WORKBOOK

LET'S GO!

TU TIMING
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TRAMANDO TU

CAMPANAS

1 Nuevo Ano,
Focos y Acciones.

Nuevas Rutinas.

PLAN DE MARKETING:

5 Nuevo Curso,
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WORKBOOK
WORKBOOK
WORKBOOK
WORKBOOK
WORKBOOK
WORKBOOK
WORKBOOK
WORKBOOK
WORKBOOK
WORKBOOK
WORKBOOK
WORKBOOK
WORKBOOK
WORKBOOK
WORKBOOK
WORKBOOK
WORKBOOK
WORKBOOK
WORKBOOK

LET'S GO!

TU PLAN

1 soy el foco de tu campana

2 soy el foco de tu campana
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